clean, quiet and smooth,

catch a

and fly into town!

Coming to a station near you,
a whole new way of travelling
that's as fresh as a daisy.

We want to give you
irresistible travel experience
i ent, convenient and fast
nmentally sound.
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That's why the Clold glider has a daisy on the side, ws
it produces no emissions,
it's as quiet as a mouse and
there's a party going on inside.

We thought you might like <
refreshments, infotainment and wi-fi on board,
as well as progress reports, preferential road use and reliability. =5

Quite simply, it's electric.
Not just hybrid-electric, but 100% electric;
powered by the sun and the wind, where the clouds come from!




rationale

Urban congestion and street level air pollution result
from unrestrained transport growth that's evolved
because of the status associated with car ownership.
Public transport has historically been provided to assist
those unable to travel in any other way and then
allowed to wither as demand falls because car
ownership has become widespread.

The quality of the urban environment has suffered as
a result. But in a change of roles, public transport could
be seen as a positive way to reduce congestion and
pollution, together with other provisions and controls,
such as cycle ways and congestion charging. But the
perception of public transport by those who shun it is
of low quality travel that's inconvenient or
uncomfortable or both.

The target audience for this concept campaign is those & o i 4 <

who either use a car or aspire to use one in : AW ks { =7 oma. - . \\\\\\\ _

preference to public transport for regular commuter » . { : : - 3 ;

or casual trips into the urban centre. It specifically -3 S g / . 4 = | - LA \‘ - —

advocates the trolleybus as a special sort of AT h g ol . . ; ¥ ‘\ \!'N‘ ‘-g-‘ d
environmentally sound vehicle that has zero emissions =5 Y y “ ‘ ¥ \ e

and is quiet and smooth.
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The look of the campaign aims to promote quality and : 4 > - \ ﬁ

to appeal to an environmental conscience. Peak oil and
the climate crisis are part of the appeal but making the
city a pleasurable and efficient place through the use of
high quality trolleybuses is the main message.

To engender the idea of a coherent transport system,
rather than just new vehicles, all elements, traction
poles, stations, etc.are co-ordinated within a white and
blue gradation colour scheme and by strongly branding
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features




lexicon

Cloud glider logo

Route or ‘Way' symbols

Street furniture variations
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